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 Brand Story

Putu Travels is a premium travel concierge specializing in personalized travel experiences along
Kenya's Coast. We create seamless journeys through private airport transfers, curated adventures,
accommodation bookings, and bespoke travel planning, allowing every traveler to explore with
confidence, comfort, and peace of mind.

About Putu Travels



Brand Purpose

To provide exceptional,
personalized travel experiences
that showcase the beauty of
Kenya's Coast through professional
service, local expertise, and
memorable journeys.

To become Kenya's leading luxury
coastal travel concierge,
recognized for excellence,
reliability, and unforgettable travel
experiences.

Mission Vision



Core Values
Excellence
Trust
Hospitality
Authenticity
Comfort
Reliability
Adventure



Brand Personality
Putu Travels is:

Professional
Friendly
Premium
Reliable
Sophisticated
Adventurous
Personalized
Welcoming



Brand Positioning
Putu Travels delivers premium coastal travel experiences
by combining local expertise, personalized service, and
luxury travel solutions into one seamless journey.



Logo Development 
Sketch
Every memorable brand begins with a
thoughtful idea.Putu Travels logo was
first explored through hand drawn
sketches to establish balance,
proportion, and symbolism before
being refined into its final digital
form. This creative process allowed
each element to be carefully
developed and aligned with the
brand's identity.



Brand Logo
Putu  Trave l s  logo  i s  the  p r imary  v i sua l  representat ion  of  the  b rand and se rves  as
the  foundat ion  of  i t s  ident i t y .  Des igned to  embody  e legance ,  t rus t ,  and  p remium

t rave l  exper iences ,  the  logo  re f lects  Pu tu  Trave l s '  commi tment  to  de l i ve r ing
seamless  and  persona l i zed  jou rneys  a long  Kenya ' s  Coast .



Logo Meaning
Putu Travels logo symbolizes movement, exploration, and exceptional
hospitality. Its refined typography conveys confidence and luxury, while
the clean, minimalist design reflects the effortless travel experiences
the brand promises to every client.

The identity is inspired by the beauty, serenity, and adventure
of Kenya's coastal destinations, representing journeys that
are thoughtfully planned, professionally managed, and fil led
with unforgettable memories.



Logo Symbolism
The Putu Travels symbol is inspired by the beauty
and character of Kenya's coastline. Rather than
relying on a single icon, it combines several
meaningful elements into one cohesive mark that
represents exploration, hospitality, and memorable
travel experiences.
Every element has been carefully designed to
reflect the brand's promise of creating seamless
journeys while celebrating the natural beauty of the
coast.



At the heart of the symbol is a pearl, representing rare experiences, lasting memories, and the exceptional value every traveler
receives. Just as a pearl is a treasured gem formed over time, every journey with Putu Travels is thoughtfully curated to become
something truly memorable.

The horizontal lines represent the horizon, where the ocean meets the sky. They symbolize new beginnings, endless
possibilities, and the excitement that comes with every journey. The horizon also reflects the freedom to explore beyond the
familiar.

The rising sun represents new adventures, hope, and fresh beginnings. Every journey starts with a new day, and the sun reflects
the optimism, warmth, and energy that define the Putu Travels experience.

The expanding rays symbolize opportunity, discovery, and the wide range of experiences available along Kenya's coast. They
express the spirit of exploration while emphasizing the positive and welcoming nature of the brand.

Pearl + Horizon + Rising Sun + Sun Rays+ Ocean Waves+ Coastal Form

Pearl

Horizon

Rising Sun

Sun Rays



The flowing  curves at the base of the symbol represent the Indian Ocean and the beautiful coastline that inspires the brand.
The waves convey movement, relaxation, and the calm, effortless travel experiences that Putu Travels provides.

The surrounding  shapes draw inspiration from the natural flow of coastal landscapes and ocean waves. Their balanced form
creates a sense of protection and hospitality, reflecting the care and attention given to every traveler from arrival to departure.

Together, these elements form a single, balanced symbol that represents the complete Putu Travels experience—from the first
sunrise over the coast to the unforgettable memories created along the journey. It is a visual expression of exploration, comfort,
trusted service, and the unique beauty of Kenya's coastal destinations.

Ocean Waves

Coastal Form

Unified Symbol



Exceptional Travel Experiences
Kenya's Coastal Beauty
New Beginnings
Exploration & Discovery
Hospitality & Care
Relaxation & Comfort
Trust & Reliability
Lasting Memories

What the Symbol Represents



Primary Logo

The primary logo is the principal identifier of Putu Travels and should be used whenever possible. It
combines the symbol and wordmark to create the strongest representation of the brand. This version
should appear on all major communications, including marketing materials, digital platforms, signage,
stationery, and promotional merchandise.



The Secondary Logo is an alternative version of the Putu Travels identity designed for applications
where the primary stacked logo cannot be used due to space or layout constraints. While it maintains
the brand's visual integrity, it offers greater flexibility across digital and print environments.
The secondary logo features the brand symbol positioned to the left of the wordmark, creating a clean
horizontal composition that is ideal for wide-format applications. It preserves all key brand elements
while improving readability in narrow or horizontal spaces.
This version should be used only when the primary logo is not practical, ensuring a consistent and
recognizable brand presence across all touchpoints.

Secondary  Logo

The secondary logo is best suited for:
Website headers and navigation bars
Social media cover images
Email signatures
Letterheads and official documents
Presentation templates



Logo Usage
Putu  Trave l s  logo  i s  the  b rand ' s  most  va luab le  v i sua l  asset  and  shou ld  a lways  be  p resented
wi th  cons i s tency  and  care .  Cor rect  logo  usage s t rengthens  b rand recogn i t ion ,
commun icates  p rofess iona l i sm ,  and  ensu res  a  un i f ied  v i sua l  ident i t y  ac ross  a l l  p la t fo rms .
The  p r imary  logo  shou ld  be  the  f i r s t  cho ice  fo r  a l l  b rand  commun icat ions .  The  secondary
logo  and approved logo  var ia t ions  may  on l y  be  used  where  the  p r imary  logo  i s  unsu i tab le
due  to  space ,  layout ,  o r  p roduct ion  requ i rements .
To  ma in ta in  the  in tegr i t y  o f  the  Putu  Trave l s  ident i t y ,  a lways  use  the  of f ic ia l  logo  f i les
p rov ided by  the  b rand .  Do  not  rec reate ,  redraw,  o r  mod i f y  the  logo  in  any  way .



Supportive Visual
The  Putu  Trave l s  suppor t i ve  v i sua l  pat te rns  a re  insp i red  by  the  natu ra l  e lements
found w i th in  the  b rand logo .  These  pat te rns  s t rengthen  the  b rand ident i t y  by
add ing  depth ,  tex tu re ,  and  v i sua l  cons i s tency  across  p r in t  and  d ig i ta l
app l icat ions  wh i le  a l low ing  the  logo  to  remain  the  p r imary  focus .
The  pat te rns  shou ld  be  used  subt l y  to  complement  layouts  ra ther  than  dominate
them.  They  a re  des igned to  evoke  the  ca lm ,  e legance ,  and  beauty  o f  Kenya ' s
coas t l i ne ,  c reat ing  a  cohes i ve  v i sua l  language that  i s  i n s tant l y  recogn izab le .



Color Palette
Putu  Trave l s  co lou r  pa le t te  i s  i n sp i red  by
the  natu ra l  beauty  o f  Kenya ' s  coas t l i ne .
Each  co lou r  has  been  carefu l l y  se lected
to  re f lect  the  b rand ' s  persona l i t y  wh i le
re in fo rc ing  i t s  p romise  of  p remium t rave l
exper iences ,  warm hosp i ta l i t y ,  and
unfo rget tab le  coas ta l  adventu res .
Together ,  these  co lou r s  c reate  a
ba lanced ident i t y  that  fee l s  v ib rant ,
t rus twor thy ,  e legant ,  and  we lcoming
across  both  d ig i ta l  and  p r in t
app l icat ions .

PUTU
Coral 
Sunset

PUTU
White

PUTU
Black

PUTU
Sand
Beige

PUTU
Grayscale

PUTU
Coastal
Teal

PUTU
Coastal
Orange

PUTU
Cocoa
Brown



Primary Brand Colours
Coral  Sunset
HEX:  #F 16B5E
RGB:  241 ,  107 ,  94
CMYK:  0 ,  56 ,  6 1 ,  5

Meaning
Cora l  Sunset  represents  warmth ,  hosp i ta l i t y ,  pass ion ,  and  memorab le  exper iences .  I n sp i red  by  the
breath tak ing  sunsets  a long  Kenya ' s  coas t l i ne ,  i t  b r ings  energy  and  opt im i sm to  the  b rand wh i le  c reat ing
an  inv i t i ng  and p remium fee l .

Coral  Sunset
HEX:  # 17B5B1
RGB:  23 ,  18 1 ,  1 77
CMYK:  87 ,  0 ,  2 ,  29

Meaning
Coasta l  Tea l  s ymbo l i zes  the  Ind ian  Ocean ,  t ranqu i l i t y ,  t rus t ,  and  seamless  t rave l  exper iences .  I t
re f lects  the  ca lmness  o f  coas ta l  waters  wh i le  re in fo rc ing  Putu  Trave l s '  commi tment  to  re l iab i l i t y
and  persona l i zed  se rv ice .



Ocean B lue
HEX:  #4274D9
RGB:  66 ,  1 16 ,  2 17
CMYK:  70 ,  47 ,  0 ,  15

Meaning
Ocean B lue  conveys  conf idence ,  p rofess iona l i sm ,  and  dependab i l i t y .  I t  s t rengthens  the  b rand ' s
c red ib i l i t y  wh i le  represent ing  exp lo rat ion ,  open  hor i zons ,  and  l im i t less  t rave l  oppor tun i t ies .

Coastal  Orange
HEX:  #E76F2E
RGB:  23 1 ,  1 1 1 ,  46
CMYK:  0 ,  52 ,  80 ,  9

Meaning
Coasta l  Orange adds  v ib rancy  and  exc i tement  to  the  v i sua l  ident i t y .  I t  i s  i n sp i red  by  the  warmth  of  the
coasta l  sun  and  i s  bes t  used  fo r  h igh l igh ts ,  p romot iona l  campaigns ,  and  ca l l s  to  act ion .

Secondary  Brand Colours



Sand Beige
HEX:  #F5E9D8
RGB:  245 ,  233 ,  2 16
CMYK:  0 ,  5 ,  12 ,  4

Meaning
Sand Be ige  re f lects  the  sof t  sandy  beaches  of  Kenya ' s  coas t .  I t  i n t roduces  warmth  and ba lance  wh i le
prov id ing  a  c lean ,  e legant  background that  enhances  readab i l i t y  and  a l lows  imagery  to  s tand  out .

Cocoa Brown
HEX:  #3E2C23
RGB:  62 ,  44 ,  35
CMYK:  0 ,  29 ,  44 ,  76

Meaning
Cocoa B rown represents  s t rength ,  authent ic i t y ,  and  the  r ich  natu ra l  he r i tage  of  Kenya .  I t  adds  depth  and
soph i s t icat ion  to  the  pa le t te  and  i s  idea l  fo r  suppor t ing  tex t ,  p remium accents ,  and  ear thy  b rand
app l icat ions .



Colour Usage
Pr imary  Colours
Use  the  p r imary  pa le t te  fo r  the  logo ,
head l ines ,  but tons ,  i cons ,  and  key  b rand
e lements  to  ma in ta in  a  s t rong  and
recogn izab le  ident i t y .

Secondary  Colours
Use  the  secondary  pa le t te  to  suppor t
layouts ,  c reate  v i sua l  h ie ra rchy ,  add
warmth ,  and  enhance p romot iona l  mater ia l s
w i thout  overpower ing  the  p r imary  b rand
co lou rs .



Typography
Typography  i s  a  fundamenta l  e lement  o f
the  Putu  Trave l s  v i sua l  ident i t y .  The
carefu l l y  se lected  t ypefaces  c reate  a
ba lance  between e legance ,  modern i t y ,
and  readab i l i t y  wh i le  re in fo rc ing  the
brand ' s  p remium and we lcoming
persona l i t y .  Cons i s tent  use  of  the
approved t ypography  ensu res  a  cohes i ve
appearance  across  a l l  b rand
commun icat ions .



Aa
A B C D E F G H I J K L M N O P Q R
S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

I b a r r a  R e a l  N o v a

PUTU wordmark  i s  c raf ted  f rom the
Ibar ra  Rea l  Nova  t ypeface  and has  been
carefu l l y  cus tomized to  c reate  a  un ique
and exc lus i ve  b rand ident i t y .  I nd i v idua l
le t te r fo rms  have  been  re f ined  th rough
creat i ve  mod i f icat ions ,  resu l t i ng  in  a
bespoke  wordmark  that  i s  d i s t i nc t i ve  to
Putu  Trave l s .  These  cus tomizat ions
preserve  the  e legance of  the  o r ig ina l
t ypeface  wh i le  g i v ing  the  logo  a
t ime less ,  soph i s t icated ,  and  p remium
appearance  that  re f lects  the  b rand ' s
persona l i t y .

Typography
T y p e f a c e :  I b a r r a  R e a l  N o v a
( C u s t o m i z e d )



The  Trave l s  wordmark  i s  se t  i n  the  Lemon
typeface ,  se lected  fo r  i t s  c lean ,
contemporary ,  and  approachab le
characte r .  I t s  f low ing  s t y le  complements
the  cus tomized "PUTU"  wordmark ,
c reat ing  v i sua l  ba lance  wh i le
re in fo rc ing  the  b rand ' s  we lcoming  and
t rave l - focused ident i t y .

Aa
A B C D E F G H I J K L M N O P Q R S T U
V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

Typography
T y p e f a c e :  L e m o n



Typeface :  Popp ins
Popp ins  i s  the  of f ic ia l  suppor t ing  t ypeface  fo r  a l l  Pu tu  Trave l s  commun icat ions .  I t s
modern  geomet r ic  des ign  of fe r s  exce l len t  readab i l i t y  and  ve r sat i l i t y ,  mak ing  i t
su i tab le  fo r  both  p r in t  and  d ig i ta l  app l icat ions .
Recommended Uses

Head ings
Sub-head ings
Body  Tex t
Capt ions
Market ing  Mater ia l s
Webs i te  Content
Soc ia l  Med ia  Graph ics
P resentat ions
Stat ionery

Supporting Typeface



Photography  p lays  a  key  ro le  in  express ing  the  Putu  Trave l s  exper ience .  Every  image shou ld
insp i re  conf idence ,  evoke  the  beauty  o f  Kenya ' s  coas t l i ne ,  and  re f lect  the  p remium,
persona l i zed  se rv ice  of fe red  by  the  b rand .  V i sua l s  shou ld  fee l  authent ic ,  asp i ra t iona l ,  and
immers i ve ,  a l low ing  v iewers  to  imag ine  themse l ves  en joy ing  every  jou rney .

Photography  Gu ide l ines
Use  natu ra l  l igh t ing  whenever  poss ib le .
Showcase  rea l  exper iences  ra ther  than  s taged moments .
H igh l ight  Kenya ' s  coas ta l  landscapes ,  beaches ,  and  luxu ry  des t inat ions .
Featu re  p remium veh ic les ,  reso r t s ,  and  cu rated  t rave l  exper iences .
Main ta in  warm,  v ib rant  co lou r s  w i th  ba lanced cont ras t .
Keep compos i t ions  c lean  w i th  m in ima l  d i s t ract ions .
Focus  on  genu ine  emot ions  and  memorab le  t rave l  moments .

Photography Style



Imagery



I cons  shou ld  complement  the  v i sua l  ident i t y  w i thout  overpower ing  the  des ign .  They  shou ld  be
s imp le ,  modern ,  and  eas i l y  recogn izab le  wh i le  ma in ta in ing  v i sua l  cons i s tency  across  d ig i ta l
and  p r in t  app l icat ions .
Icons  shou ld  use  rounded l i ne  s t y les  w i th  med ium s t roke  we ights  and  be  app l ied  cons i s tent l y
th roughout  a l l  commun icat ion  mater ia l s .

Iconography



Tone of  Voice
Putu  Trave l s  commun icates  w i th  warmth ,  conf idence ,  and  p rofess iona l i sm.  Every  message
shou ld  make  t rave le r s  fee l  we lcomed,  cared  fo r ,  and  exc i ted  about  the i r  jou rney .
The  b rand vo ice  shou ld  be :

F r iend l y
P rofess iona l
Trus twor thy
Persona l i zed
E legant
Insp i r i ng
Knowledgeab le

Avo id  over l y  p romot iona l  o r  exaggerated  language.  Commun icat ion  shou ld  a lways  fee l
genu ine ,  i n fo rmat i ve ,  and  cus tomer- focused.

Brand Voice



Logo Usage Guidelines
Correct Usage (Do's)
Putu  Trave l s  logo  shou ld  a lways  be  p resented  cons i s tent l y  to  ma in ta in  a  s t rong  and
recogn izab le  b rand ident i t y .
✓  Use  the  of f ic ia l  logo  a r twork  on l y .
✓  Ma in ta in  the  o r ig ina l  p ropor t ions  o f  the  logo .
✓  Leave  su f f ic ien t  c lear  space a round the  logo .
✓  Use  approved b rand co lou r s .
✓  P lace  the  logo  on  c lean ,  unc lu t te red  backgrounds .
✓  Use  h igh- reso lu t ion  o r  vecto r  f i l es  fo r  p r in t  and  d ig i ta l  app l icat ions .
✓  Ensu re  the  logo  remains  c lear  and  leg ib le  a t  a l l  s i zes .
✓  Use  the  appropr ia te  logo  var ia t ion  fo r  l igh t ,  dark ,  o r  photograph ic  backgrounds .



To  p rotect  the  in tegr i t y  o f  the  Putu  Trave l s  ident i t y ,  never  a l te r  the  logo  in  any  way .
✗  Do  not  s t re tch  o r  compress  the  logo .
✗  Do  not  ro tate  o r  t i l t  the  logo .
✗  Do  not  change the  of f ic ia l  co lou r s .
✗  Do  not  add d rop  shadows ,  out l i nes ,  o r  v i sua l  e f fects .
✗  Do  not  d i s to r t  o r  redraw any  par t  o f  the  logo .
✗  Do  not  p lace  the  logo  on  busy  backgrounds  that  reduce  v i s ib i l i t y .
✗  Do  not  c rop  o r  separate  the  symbo l  f rom the  wordmark  un less  us ing  an  approved logo  var ia t ion .
✗  Do  not  p lace  the  logo  ins ide  shapes  o r  conta iners  that  a l te r  i t s  appearance .
✗  Do  not  use  low-reso lu t ion  o r  p i xe la ted  ve r s ions .
✗  Do  not  mod i f y  the  t ypography  o r  rep lace  the  b rand fonts .

Incorrect Usage (Don'ts)



Putu  Trave l s  ident i t y  has  been  des igned to  remain  cons i s tent  ac ross  every  cus tomer  touchpo in t .
Whether  exper ienced on l ine ,  i n  p r in t ,  on  veh ic les ,  o r  th rough  b randed merchand i se ,  eve ry
app l icat ion  shou ld  re in fo rce  the  company ' s  commi tment  to  p rofess iona l i sm ,  l uxu ry ,  and
except iona l  cus tomer  se rv ice .

Brand Applications

Business Card Letterhead Envelope























Thank You
FOR VIEWING
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